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KALINGA INSTITUTE OF INDUSTRIAL TECHNOLOGY
DEEMED TO BE UNIVERSITY

SPECIAL CONVOCATION

Date: 20™ September 2025 (Saturday)
Venue: Auditorium, Campus-6

PROGRAMME

Lighting of the lamp
10:30 AM  : National Anthem

Prof. Saranjit Singh, Vice Chancellor, KIIT DU declares the Special

1031 AM Convocation of KIIT Deemed to be University open

Welcome address by Prof. Kumar Mohanty, Director, School of

10:32 AM Management, KII'T Deemed to be University

Conferment of the Doctor of Letter (Honoris Causa) to Mr. Hari
Mohan Bangur, Chairman, Shree Cement Limited, Kolkata.

e Registrar presents the Degree Recipient

e Degree recipients should rise

¢ Vice Chancellor confers the Degree to the Recipient

10:37 AM

Readout of the Citation by Prof. Arvind Tripathy, Dean, School
of Management, KIIT Deemed to be University

Receive the Degree

~ Acceptance Speech & Key Note Address by Hon’ble Mr. Hari

10:47 AM Mohan Bangur, Chairman, Shree Cement Limited, Kolkata.

Address by Prof. Saranjit Singh, Vice Chancellor, KIIT Deemed to
11:07 AM be University

Word of Thanks by Prof. Jnyana Ranjan Mohanty, Registrar, KIIT
I:12AM 1 Deemed to be University

11:20 AM  : Vice Chancellor, KIIT DU declares the Special Convocation Closed
KIIT Anthem



11:30 AM

11:35 AM-
12:45 PM

12:45 PM -
12:55 PM

12:55 PM -
1:00 PM

1:00 PM -
02:30 PM

02:30 PM -
03:30 PM

Introduction of Panel discussion topic

MARKETING CONCLAVE PANEL DISCUSSION

Topic: “The Advertiser of Tomorrow: How Al Is Reshaping Creativity, Media, and the
Consumer Mind”
1. Mpr. Gaurav Rajput | Chief Marketing Officer (Bennett Coleman & Co. Ltd. | The
Times of India) — Panel Moderator
Mpr. Devang Bhojani | General Manager (Mixion | GMM Pfaudler)
Mr. Dominic Vijay | Head of Marketing (Ajio Business | Reliance Retail)
Mpr. Saahit Togaru | Head of Marketing & Strategy (Iris Business Services)
Mr. Sujoy Sahu | Associate Vice President (Cheil India | Samsung Group)
Mr. T.M. Ramakrishnan | Senior Vice President (JioMart Digital | Reliance Retail)

AN

Pre-Konclave Competition Winner Announcement
Video — “The Voice of Students”

Felicitation of Guests

Lunch Break at Banquet Hall in Campus 6
(For Guests, Delegates and Faculty Members)

Workshop Sessions in Parallel (Campus 7)
Interactive session with MBA?2 (students specializing in Marketing), MBA1 students and
BBA3 (students specializing in Marketing)

Students, Faculty Coordinator and Guests to join for respective interactive sessions

Topic: Marketing Clean: Creating Honest Sustainability Campaigns

Speakers:

Mr. Amitosh Pal | Business Head - East Cluster I Branch Head (East) Indian Languages | Network18
Media & Investments Limited

Mr. Amit Kumar | Area Manager | Tata Motors

Topic: Health for All: Building Campaigns that Drive Public Wellness
Speaker:
Mr. Rakshit Sinha | Brand Strategist | Aequitas Investments

Topic: Data Driven & Tech Enabled : Marketing That is Smatter not Louder
Speaker:
Mr. Arya Gourav | Senior Consultant — Digital Transformation | Infosys BPM

Topic: Climate x Creativity: Designing Youth-Led Climate Action Campaigns
Speaker:
Mr. Achinto Mahto | Country Head, Laundry Sales India | Electrolux Professional

Topic: Influencers vs. Advocates: Who Should You Partner With?

Speakers:

Mr. John Gabriel | Senior Partner - Interactive Business | Tata Consultancy Services

Mr. Nandakumar K | Vehicle Sales | [suzu Motors

Ms. Shrawanti Saha | Senior Vice President Sales Business Development | Carnelian Asset
Management and Advisors Pvt Ltd

Topic: Data-Driven and Tech-Enabled: Marketing That’s Smarter, Not Louder

Speakers:

Mr. John Gabriel | Senior Partner - Interactive Business | Tata Consultancy Services

Mr. Tony Sebastian | Partner - Marketing Strategy & Digital Transformation, TCS Interactive | Tata
Consultancy Services



Topic: Beyond Discounts: Loyalty Programs that Actually Work

Speakers:

Mr. Arup Roy | Zonal Head - East, Trade & OEM | Greenplysamet

Ms. Sunanda Chak | Chief Operating Officer | 4 Minute Mile Marketing Services Pvt. Ltd.

Topic: Why We Pay What We Pay: Pricing Psychology Uncovered

Speaker:

Mr. Tony Sebastian | Partner - Marketing Strategy & Digital Transformation, TCS Interactive | Tata
Consultancy Services

Topic: Choice Overload and Decision Fatigue: When More is Less

Speaker:

Mr. Tony Sebastian | Partner - Marketing Strategy & Digital Transformation, TCS Interactive | Tata
Consultancy Services
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