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KIIT School of Management (KSOM), KIIT DU, prepared itself for 
yet another academic year of excellence. KSOM is aligned with the 
university’s commitment for lifelong learning in faculties and students 
alike. After a rejuvenating summer vacation, faculty members joined the 
university’s annual faculty development programme on topical issues 
in both teaching and research. The formal inauguration of the MBA 
batch of 2024-26 was conducted in July. KSOM welcomed the freshers 
into its vibrant ecosystem through a well-planned induction programme 
spanning nearly over a week. MBA second year students came back 
to campus after two months of rigorous summer internships. While 
the first-year students acclimatized themselves to life on campus, the 
second-year students prepared for an exciting career in the corporate. 
At the school, classroom education was augmented through a series 
of practices under the moniker - ‘K-Practices’ with the sole aim to 
connect our students with industry experts. Among these practices 
were the four-domain based Konclaves in the specializations of HR, 
marketing, Business Analytics and Finance. This quarter witnessed 
two major Konclaves i.e., the 15th edition of the national HR and 
Marketing Konclaves. Both events featured a galaxy of experts who shared their views in interesting large 
scale interactive process forums. Students participated and learnt immensely in these events.
As the MBA programme continues a steady progress for both the batches, the ongoing months will witness 
a spate of activities both curricular and extra-curricular to facilitate critical thinking, communication and 
domain-based knowledge. I take this opportunity to congratulate all the new students who have joined the 
KSOM family and wish our second-year students the very best in all their efforts to succeed in the upcoming 
placement season. 

Dr. Sumita Mishra, Dean - MBA, KIIT School of Management

Hello Students.
The last quarter has been an eventful one, with the two most 
significant programmes of KSOM: the National HR, and Marketing 
Konclaves, 2024, taking the quality education and training provided 
at the institute a notch higher. Through these conclaves, our primary 
aim is to bridge the gap between education and industry. Our goal 
is to prepare our students for the industrial world ahead, not just to 
become leaders, but to excel beyond leadership. We groom them to 
be more than just leaders. They are the future enablers, disruptors, 
change agents, mentors, and, all in all, success stories, who shine 
bright wherever they are.
At KSOM, we have an added responsibility: we consistently endeavour 
to develop deeper social and corporate connections. These are our 
major prerogatives in our strive for excellence.
While on the one hand, we are happy to serve the nation by doing our 
part for society, we also realize our responsibility towards the training 
and development of corporates.

DEAN’S MESSAGE (MBA)

DIRECTOR’S MESSAGE

I also take this opportunity to welcome all the new members to our ever growing KSOM family. I wish you 
all the best for the journey ahead. Come, join the vibrant academic world at KSOM. Know and feel the 
difference.

Prof. Suva Kanta Mohanty
Director,  KIIT School of Management
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The start of their academic journey at KSOM was a 
thrilling experience for our new BBA 1st-year students. 
This period offered them ample opportunities to 
explore their interests, forge strong bonds with peers, 
and build a solid foundation for their future endeavors. 
 
Students were introduced to the school’s culture, 
resources, and expectations through various 
orientation programs. These activities not only 
facilitated a smooth transition but also fostered a 
sense of belonging among students and faculty. 
Additionally, students actively participated in 
extracurricular activities such as sports, clubs, and 
cultural events, allowing them to discover their passions 
and develop essential skills beyond the classroom. 
 
As this initial phase concluded, the students were 
eager to embark on their academic journey. The strong 
foundation laid during this period will undoubtedly 
propel them towards future success.

Welcome back to yet another edition of 
Konversations.

As we unveil this edition, I am both thrilled 
and honored to share with you a collection of 
stories, insights, and achievements that reflect 
the vibrant spirit of our campus fraternity. This 
issue represents the hard work and creativity of 
our talented contributors, who have poured their 
passion into every page. Everything you see here 
highlights the unique voices and perspectives that 
make our KSOM fraternity so special.

Konversations is not just a publication; it is a 
platform for expression, a repository of KSOM 
events and experiences, and a celebration of the 
journey we share everyday on this campus. So let 
these pages inspire you, while you enjoy reading 
every bit and forge a deeper bond with life at 
KSOM.

DEAN’S MESSAGE (BBA)

EDITOR’S DESK

Dr. Saptorshi Das
Asst. Professor, KIIT School of Management

Prof. Suvasis Ghosh
Dean - BBA, KIIT School of Management

My heartfelt gratitude to all who contribute to and support this endeavour. Thanks to the entire 
BookHive Team: your enthusiasm and dedication make Konversations a true reflection of our 
vibrant college spirit.

Happy reading!
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ABOUT KSOM
(KIIT School of Management)

KIIT School of Management (KSOM), Bhubaneswar 
is one of the top B-Schools of India. It got the best 
B-School of Odisha by Times Business Awards in 
2023. KSOM is a part of KIIT Deemed to be University, 
ranked 15 all India, NIRF, MoE, Govt. of India. KIIT 
has also been ranked in 147th position among 
Asian Universities by Times Higher Education (THE) 
ranking of Asia’s best universities for 2023 and 601 
– 800 in Time Higher Education World University 
Ranking 2024. KIIT is graded A++ in NAAC.

The MBA program of KIIT School of Management 
(KSOM) is approved by All India Council of Technical 
Education (AICTE), Government of India.It is also 
accredited by the National Board of Accreditation 
(NBA) of AICTE. KSOM has been awarded Life 
Membership by Association of Management 
Development Institutions in South Asia (AMDISA). 

Spread over an area of 35 acres, the institution 
houses more than 1500 students across three 
courses: BBA, MBA and Doctoral program in 
Management. This is an institution that believes in 
making business education highly relevant through 
periodic course review, regular industry interaction, 
hands-on exposure and has faculty with the right 
mix of industry and academic experience. 

KSOM’s MBA program is a mix of classroom learning 
along with role-plays, business simulation (first 
school to inculcate as part of pedagogy), conclaves, 
guest lectures, corporate mentoring, live consultancy 
projects, seminars, a structured summer internship 
program, regular workshops, club activities, student 
research undertaken by students and jointly working 
with the industry through partnership and tie-ups.

Excellent Placements

KSOM has an impeccable record of achieving good 
placements every year. More than 170 companies 
came to KSOM last year for placements with students 
getting placed at an average package of 9 lakhs 
per annum.The highest package offered is 18.33 
lakhs (International) and 19.35 lakhs (domestic).
Several of global prestigious companies in private 
and public sector regularly recruit our students. 
From among comparable B-schools, the institution 
is one of the best B-schools for placement in India.
Some students opt out of placement to pursue their 
own venture or join the family business, while a few 
others secure out-of-campus placement.

Impeccable Teaching Learning Process

80% faculty from industry or with Ph.D. & over half 
the faculty from institutions such as IIMs, IITs, 

TISS, MDI, XLRI and other premier institutes.KSOM 
has 50+ regular and 35+ visiting faculty members, 
both among the highest across B-Schools in India.
Emphasis is laid on understanding the fundamentals 
rather than just learning by rote and scoring marks in 
the examination. Every concept taught in the class 
is used by students in their own way, either while 
doing their group assignment, field work, industry 
visit or just arguing with friends in the class. This 
clarifies the concept and the students develop 
an ability to clearly apply what they have learnt to 
real life situations. It also dramatically improves 
absorption & retention of learning and make our 
students mature in their outlook.

KSOM: Industry Engagement

KSOM has a strong industry connect with more than 
100 corporate interactions (conclaves, seminars, 
webinars, conferences, guest lectures) per year. 
KSOM has partnerships with several industry 
leaders like Ericsson, ITC Infotech, High Radius, 
Schneider Electric, Tech Mahindra L&T Financial, 
Microsoft & Oracle to jointly deliver content, foster 
innovation, enhance student learning and develop 
new capabilities.

Konclaves - Interactive sessions, with student 
involvement on themes based on current industry 
trends. Brainstorming on the relevance and 
applications of the themes is the hallmark of every 
conclave. The corporate lineup includes CEOs 
&CxOs of MNCs, Indian blue-chip companies, high 
profile startups.

Konfidant - Relationship building opportunities 
provided to students as mentees. Konfidants are 
industry mentors who coach students on various 
competencies like communication, managerial 
abilities and team work. They also help bridge the 
theory-practice gap. 

Koeducate - The program includes talks by top 
leaders and functional experts under two sub-
programs : Leadership Series and Knowledge Series. 
The guest profiles vary across Senior Government 
policy makers, Top corporate leaders and Functional 
heads with niche expertise.

ksom.ac.in/konversations4
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KSOM SNAPSHOTS

KSOM was delighted to welcome the MBA 2024-26 batch to its campus. The formal inauguration was held on 
3rd July 2024.

The MBA inauguration ceremony was graced by Dr. Achyuta Samanta, Hon’ble Founder of KIIT & KISS. The 
welcome address was given by Prof. Suva Kanta Mohanty, Director, KSOM. It was followed by the addresses 
of Prof. Jnyana Ranjan Mohanty, Registrar, KIIT DU and Dr. Saranjit Singh, Vice Chancellor, KIIT DU. The vote of 
thanks was given by Prof Sumita Mishra, Dean, MBA, KSOM.

KSOM was delighted to have, Sri Debasis Satapathy, CGM-HR, NBCC at its campus. He addressed our faculty on 
the topic -”Integrating SDGs, NEP & Viksit Bharat through lessons from Indian Scriptures & Indian Knowledge 
Management Systems (IKMS)” as part of the K-AEP (KIT Academic Empowerment Program) 2024.

Sri Debasis Satapathy is currently serving for NBCC (National Building Construction Corporation) New Delhi, 
Government of India, as Chief General Manager - HR.

The 15th National HR Konclave was held 
at KSOM on 10th August. Mr. Pankaj 
Kumar, CEO, JSW Copper and Metals 
Limited delivered the keynote address.

The theme of the conclave was “Future 
Proofing HR in the New World of Work.”

He delved into the intricacies of creating 
a resilient HR strategy for the ever 
evolving workplace. From embracing 
emerging trends and fostering flexibility 
to leveraging data-driven insights, he 
enumerated how organizations can align 
HR practices with the future, ensuring 
they stay relevant and effective.
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The 15th National Marketing Konclave was held at KSOM on the 24th of August.

Dr. Saranjit Singh, Hon’ble Vice chancellor, KIIT DU, welcomed the dignitaries and talked about the history of 
KSOM.

Prof. Joydeep Biswas, Conclave Convener, KSOM, set the context, and elaborated on the theme - Marketing in 
the Age of Disruption.

Mr. Partha Sinha, President and Chief Brand Officer, Bennett, Colemon & Co Ltd. gave the keynote address.

He provided a keen insight into how, marketing in the age of disruption, is all about adapting to rapid changes 
and leveraging new technologies, platforms, and consumer behaviours to stay relevant and competitive.

KSOM organized a panel discussion on post budget analysis of the Union Budget of India on 5th August 2024 
at KSOM Auditorium. The primary goal of this discussion was to promote a better comprehension of the 
financial environment and to pinpoint potential avenues for India’s economic growth.

The panelists included Mr. A.K. Sabat, CA CMA; B.K. Dash, Former ED of Finance at NALCO; Dr. Amarendra 
Das, Associate Professor at NISER; and Prof. Sukumar Dash, Associate Professor at KSRM. The session was 
moderated by Dr. Shikta Singh, Associate Professor at KSOM, while Prof. Suva Kanta Mohanty, Director of 
KSOM, delivered the welcome address.
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In 2023, KIIT Deemed to be University reached a major milestone by ranking 16th on the 
coveted National Institutional Ranking Framework (NIRF) list released by the Ministry 
of Education, Government of India.

KIIT DU ACHIEVES 15TH POSITION
in the NIRF List Released by the Ministry 
of Education, Government of India

Rankings
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FDP & MDP

The FDP titled “Teaching, Learning & Research @ HEIs: Integrating SDGs, NEP 2020 & Viksit Bharat 2047 
Framework” was conducted from 25th to 28th June 2024. The focus was on aligning the institution with 
Sustainable Development Goals (SDGs), the National Education Policy (NEP) 2020, and the vision for a 
developed India by 2047.

Key Highlights of the Sessions:

Day 1 - 24th June 2024:

University-Level Orientation: The day commenced with 
a university-level orientation aimed at familiarizing the 
participants with the event’s objectives and setting 
the stage for integrating SDGs within the educational 
framework.

Day 2 - 25th June 2024:

Technical Talk 1: Focused on the theme of integrating 
SDGs into teaching and learning practices, with 
inputs from both external and internal resource 
persons, including Prof. Suvasis Ray from XLRI and 
Prof. Ashok Sar from KSOM.

Technical Talk 2: Continued discussions on curriculum 
design strategies to align course content with SDGs. 
Contributions were made by internal coordinators 
such as Prof. Isa Mishra and Prof. Satyajit Kamila 
from KSOM.

Day 3 - 26th June 2024:

Research Talk 1: Addressed identifying and aligning 
SDGs with research areas, with a focus on publications 
and patents.

Research Talk 2: Discussed opportunities for research 
grants, patents, and funding, led by notable figures 
such as Prof. Sudarsan Nanda from KIIT.

Day 4 - 27th June 2024:

Industry Talk 1: Emphasized bridging the gap between 
industry and academic institutions through co-
branded UG/PG courses aligned with SDGs, featuring 
Abinash Mohapatra from KPIT Technologies.

Industry Talk 2: Focused on establishing research 
centers and experiential learning opportunities, with 
contributions from Tarun Tripathy of CME Group.

Day 5 - 28th June 2024:

Group A & B Sessions: Group A focused on mentoring 
systems and research publications, while Group B 
engaged in capitalizing on alumni relations.

Valedictory Session: A final valedictory session 
marked the conclusion of the event, with key 
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FDP & MDP

addresses by senior academic figures from KSOM 
and KIIT, such as Prof. Suvakanta Mohanty and Prof. 
Shyam Sundar Behura.

The five-day event successfully highlighted the 
importance of integrating Sustainable Development 
Goals (SDGs) into the curriculum and research 
practices of higher education institutions. Faculty 
members gained valuable insights on aligning their 
academic and research efforts with national priorities, 
as outlined in NEP 2020 and the Viksit Bharat 
2047 Framework. The event fostered collaborative 
discussions among the educators, researchers, and 
industry professionals, paving the way for future 
developments in the field of education and research.
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FACULTY ACHIEVEMENTS

Prof. (Dr.) Saptorshi Das, along with P. Lavanya, 
Shubha, Roshan Baa, M. Vinoth, Nitin N. Sakhare, 
and Sabyasachi Pramanik, publised a chapter titled 
‘Integrated Architecture for Prompt Heart Disease 
Identification’ in Advances in Computational 
Intelligence for the Healthcare Industry 4.0.”

Copyright: © 2024
Pages: 19
DOI: 10.4018/979-8-3693-2333-5.ch005

Prof. (Dr.) Shikta Singh successfully completed the 
mentoring program as a Mentor under the National 
Initiative for Technical Teachers Training (NITTT), 
Ministry of Education, Government of India, for her 
assigned mentee, Monalisa Das, during July 2024.

Prof. (Dr.) Shikta Singh served as a Resource Person 
in the 5-Day Faculty Development Program on 
‘Behavioral Finance, ‘organized by the Department of 
Business Studies at Panipat Institute of Engineering 
& Technology, Samalkha (Haryana), from June 17 to 
21, 2024.

Prof. (Dr.) Shikta Singh presented a paper titled 
‘The Curious Case of Adani Green Pvt. Ltd. - How 
Much Green?’ at the 3rd International Sustainable 
Cooperative Management and Social Enterprise 
Conference (ISCSEC) held from May 26 to 28, 2024. 
Additionally, she received certification for completing 
an online course from ARCNET India and CliMed 
Research Solutions.

During the period of August 23-24th, 2024, Prof. (Dr.) 
Saptorshi Das was invited as a speaker and received 
appreciation for the training provided to students from 
special classes and communities in the Sundarban 
regions.
Prof. (Dr.) Saptorshi Das was also selected as the 
recipient of the International Research & Academic 
Excellence Awards 2024: The Aldous Leonard 
Legendary Women International Education Excellence Award. This award, powered by the International 
Multidisciplinary Research Foundation in collaboration with the Department of Skill Development, Government 
of India, and UNESCO, recognizes her relentless efforts over the past six years in training students from special 
classes and rural areas in English language skills for competitive exams, significantly contributing to their 
personal development.

https://www.igi-global.com/chapter/iot-integrated-architecture-for-prompt-heart-disease-identification/345567
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Since learning swimming at age 10, Anmol Mohanty, BBA-II, began competing in 2019 and represented Odisha 
in nationals from 2019 to 2023. He earned the All Odisha Best Swimmer Award in 2022 with 13 medals and 2 
individual championships. In 2023, he competed internationally in the Thailand Age Group Championship and 
also participated in the National Games and All India University Nationals. Over 2023 and 2024, Anmol secured 
11 medals, including 3 individual backstroke golds and relay silvers in 2024. He now aims to win a medal and 
post strong times at the upcoming All India University Games.

STUDENT ACHIEVEMENTS
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STUDENT CLUBS

ROTARACT CLUB  |  SEED BALL MAKING
On July 21, 2024, Rotaract Club of KSOM participated in the zonal event: Seed ball making, where the main aim 
of this workshop was to promote enviornmental wellness and to maximize the possibilities to a greener future.

NSS  |  INDEPENDENCE DAY
The NSS unit of KSOM celebrated the 78th Independence day on August 15, 2024 with immense pride and 
passion. From a soulful group song to energetic dance performances to thought provoking Nukkad Natak, the 
event was a true reflection of collective spirit.
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RESEARCH AT KSOM

SELECT ARTICLES 
FROM THE LATEST 
ISSUE OF 
PARIKALPANA
The peer-reviewed and globally 
indexed research journal of KSOM, 
KIIT DU, approved by UGC

ENTREPRENEURSHIP IN THE ELECTRIC VEHICLE SECTOR: 
PAST, PRESENT AND FUTURE DIRECTIONS
Prakhar, Rachana Jaiswal and Shashank Gupta

Abstract: This study examines the literature on entrepreneurship related to electric vehicles (EVs) 
to guide future research and influence sustainable transportation policies by identifying key 
contributions, trends, and gaps. Based on 71 studies from the Scopus database, the United States 
and the United Kingdom are identified as leading contributors to EV entrepreneurship research, with 
significant publications in the Research Policy journal. Thematic mapping highlights popular themes 
such as sustainability and electric vehicles and specific themes like disruptive innovation. Emerging 
themes include startups and sustainable mobility. Insights from this study can inspire researchers 
and help policymakers address critical issues in the EV industry, promoting sustainable transportation 
solutions. This study is the first to conduct a comprehensive bibliometric and thematic analysis of 
electric vehicles within the context of entrepreneurship.

ANALYSING DAY-OF-WEEK END EFFECTS IN THE FMCG SECTOR: 
ANGARCH AND EGARCH MODEL APPROACH
Prabakaran Vijayan, P. Smitha, K.C. Mini Mathew and P. Mathan Kumar

Abstract: Background: The financial environment has undergone significant change as a result of global 
economic issues. In this context, understanding the complexity of stock market activity is critical. The 
Fast-Moving Consumer Goods (FMCG) industry, which is extremely integrated into daily life, offers a 
distinct and understudied arena for investigating weekend effects anomalies. Purpose: This study is 
useful to investors and experts as they navigate the volatility in a specific sector of the Indian stock 
market. Methodology: A diverse set of five companies with a high volume of stock market activity, 
FMCG shares, and data are systematically evaluated from July 2008 to June 2023. To investigate the 
influence of different weekends on stock returns and volatility, GARCH, EGARCH, and linear regression 
models were utilised. Findings of the study: Mondays have a little higher return trend, but skewed 
return distributions emphasise the importance of risk management. The “Monday” and “Friday Effects” 
are statistically significant. The influence of weekends on returns differs for every FMCG company, 
providing significant information for future trading strategies. Implication: The study will deliver data-
driven insights to stakeholders, helping them to make better-informed decisions, particularly when 
navigating the volatile Indian stock market. Conclusion: It highlights the need for sensible investing 
and risk management while also acknowledging that the impact of weekends on returns differs for 
every FMCG company.
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ASSESSMENTS OF DETERMINANTS IMPACTING JOB ENGAGEMENT: 
IN CASE OF INSPIREDGE IT SOLUTIONS
G. Sravani, Saumendra Das, Koppala Venugopal and Rabinarayan Subudhi

GREENING MSME SERVICE FIRMS: A STUDY OF GREEN PRACTICES 
ADOPTION AND THE MEDIATING ROLE OF GREEN CULTURE USING 
PLSSEM APPROACH
Laishram Priyadarshini and Monalika Dey

OTT - MARATHON OF ENTERTAINMENT OR BRAND WAR
Souren Koner, Sonali Malewar, Tanushree Gupta, Premasish Roy

Abstract: The study is a predictive model for exploring the adoption factors of green practices and the 
influence of green culture (GC) as a mediator in West Bengal service sector MSMEs. The study used 
partial least square structural equation modelling (PLSSEM) to assess an integrated framework using 
Technological-OrganisationalEnvironmental theory, Innovation Diffusion Theory, Upper Echelon theory, 
and the influence of GC as a mediator. The technological, organisational, and environmental dimensions 
influencing the top management initiative (TMI) to implement the green practices and influence of GC  
as a mediator of TMI and green practices adoption (GPA)were assessed. Test result indicated that the 
technological and organisational factors which are compatibility (COM) and skilled workforce (SW) 
respectively, significantly impact the GPA while the organisational factor-government regulation (GR) 
was found to be non-significant for GPA. Test result also indicated that GC partially mediates between 
TMI and GPA.

Abstract: People are shifting from old entertainment concepts like TV or movie theatre to OTT 
platforms due to their variety of services and less time constraints. The new Market movements show 
that consumer behaviour has become far more volatile, reflecting their deep love and loathe of firms. 
Marketers must now comprehend brand behaviour. The report shows that boosting brand awareness, 
trust, and experience can enhance brand loyalty. The study examines how new customers become loyal 
customers from the brand awareness stage and also tries to identify the mediation effect of trust and 
experience toward loyalty.

Abstract: Perspicuous employees are rated supreme for their job engagement is found to be high and 
so as the effectiveness. But, it is well noticed that such employees are rare and most of the employees 
discard absolute engagement due to many tangible and intangible factors. Absence of job engagement 
is evident in every sector and can be more witnessed in service sector since the employees are considered 
to be more imperative especially in software industry. The levels of job engagements are varying at 
the standpoint of the kind of the job as well as the mode of the work also. After Covid pandemic, 
the employees are accustomed to work from home and further both organisations and employees are 
connected to work through virtual mode which leads to job disengagement. The researchers intended 
to find the detrimental effects of job disengagement and carried out to analyse the determinants to 
impact on their performance. The aim of the paper is to assess the determinants of job engagement 
and its impact on job performance. The methodology used in this study is exploratory research design 
with qualitative approach. The secondary data was gathered from the literature of past and recent 
research documents. The study was also focused on the employees of Inspiredge IT Solutions and 
the employees were contacted for additional information. The researchers have concluded with some 
management implications. The paper in total explains the critical determinants influencing the job 
engagement which routes to job performance.
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bond with customers, attracting new and repeat 
customers, and promoting brand loyalty. The 
study aims to add to the body of knowledge how 
sensory marketing theory helps in multisensory 
marketing.

  3.	 Satpathy, I., Nayak, A., & Jain, V. (2024). The 
Strategic Role of Artificial Intelligence (AI) in 
Service Delivery Systems. In AI Innovations in 
Service and Tourism Marketing (pp. 291-310). 
IGI Global. https://doi.org/10.4018/979-8-3693-
7909-7.ch014.

	 Abstract: Artificial intelligence (AI) is 
revolutionizing service delivery systems (SDS) 
in sectors like healthcare, finance, retail, and 
customer service. AI technologies, including 
machine learning, natural language processing, 
and computer vision, analyze vast amounts 
of data, anticipate customer behavior, and 
automate repetitive tasks. This improves 
operational efficiency and enables personalized 
service delivery. AI-driven chatbots and virtual 
assistants manage diverse inquiries, reducing 
operational expenses. Predictive analytics and 
natural language processing enable better 
communication and personalized service 
experiences. This chapter aims to give an 
overview of different aspects of AI in SDS.

  4.	 Panda, M. C., & Kar, B. (2024). Professional Identity 
Emergence in a New Profession. Prabandhan: 
Indian Journal of Management, 17(8), 40-
52. https://doi.org/10.17010/pijom/2024/
v17i8/173775.

	 Abstract: Purpose: The field of HIV/AIDS 
counseling plays a vital role in the fight 
against the illness. The field is new, lacking 
public health and other health specialists, 
and is less integrated with the larger health 
system. This environment will probably have 
a negative impact on the development of the 
professional identity (PI). In this study, the 
evolution of PI was examined. Strong PI is 
necessary for the survival and expansion of the 
numerous new professions that are constantly 
emerging. Design/Methodology/Approach: 
A semi-structured interview was appropriate 
to explore the emerging profession and its PI 
development process. In-depth interviews of 
six experienced HIV/AIDS counselors in Odisha 
were conducted. Interviews captured counselors’ 
lived experiences, challenges, and expectations. 
The analysis of the transcripts involved finding 
recurring themes and assigning causality to 
the PI. Findings: Early adopters and pioneers 

  1.	 Ray, K. K. (2024). Customer perception towards 
Pradhan Mantri Jan-Dhan Yojana (PMJDY): 
An empirical investigation from slum-dwellers 
perspective. Millennial Asia,15(3),487-514. 
https://doi.org/10.1177/09763996221118722

	 Abstract: The government-sponsored welfare 
programmes are instrumental in balancing 
economic growth and reducing inequalities in 
society. Society becomes inclusive only when 
the deprived people have access to banking 
and financial services. The policymakers and 
financial players emphasized the importance 
of financial inclusion programmes because of 
their significant impact on economic growth 
and the financial health of the economy. The 
Pradhan Mantri Jan-Dhan Yojana (PMJDY) is a 
government-led intervention programme with a 
national mission to provide banking facilities to 
all deprived sections in the country. The study 
focuses to examine the determinants of customer 
perception towards PMJDY. The study includes 
the slum dwellers of Bhubaneswar as the target 
group of beneficiaries for empirical research. 
The determinants include the delivery process 
(SERVQUAL) and outcome attributes associated 
with the social scheme. As customer perception 
is a categorical variable, the multinomial 
logistic regression model is adopted to test the 
hypothesis. The study results indicate that the 
beneficiaries consider reliability, assurance, 
tangibility and social connect dimensions as the 
likely factors to obtain a higher level of perception 
towards the welfare programme.

  2.	 Nayak, A., & Satpathy, I. (2024). The Sensory 
Marketing Theory: A Journey Into Multisensory 
Marketing. In Sensible Selling Through Sensory 
Neuromarketing (pp. 43-67). IGI Global. https://
doi.org/10.4018/979-8-3693-4236-7.ch003.

	 Abstract: Sensory marketing is a growing field 
that examines how sensory inputs impact 
consumer perceptions, feelings, and actions. 
Marketers are increasingly using multi-sensory 
branding to create immersive brand experiences 
and increase customer engagement. The five 
senses are sight, hearing, smell, taste, and touch. 
Experiential marketing, music, and sound are key 
components of multimodal marketing. As digital 
information becomes more overwhelming, 
marketers must develop innovative strategies 
to engage consumers. Sonic branding, a key 
component of multimodal marketing, is becoming 
more popular. Vision, color, style, smell, and 
sound are essential components of multimodal 
marketing. These elements help create a lasting 
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must overcome initial obstacles, establish 
policies, prove their knowledge, redefine 
professional limits, and promote the area and 
its PI in order to be recognized professionally 
and by the public. Evangelists back the newly 
formed field, leading to iterative improvements 
in its structure, processes, and roles, thereby 
shaping a distinct identity for practitioners. Their 
educational background and moral character 
influenced a candidate’s career. Their role within 
the company, the organizational structure, the 
benefits offered, the availability of resources, 
acceptability, and recognition all affect how they 
perceive their impact. Originality: A process view 
of PI development was identified for an emerging 
profession. Research Limitations: There was 
no outsider’s perspective on the field because 
the sample size was restricted to seasoned 
professionals exclusively. Practical Implications: 
The model developed in this study is helpful 
for understanding how PI emerges, enhancing 
the profession’s effectiveness, and lowering 
barriers to its development. Social Implications: 
Professions with a stronger PI tend to be more 
effective in service delivery.

  5.	 Mondol, S., Satpathy, I., Patnaik, B. C. M., Nayak, 
A., Patnaik, A., & Khang, A. (2024). Impact of 
AI and data in revolutionizing microfinance 
in developing countries: improving outreach 
and efficiency. In Data-Driven Modelling and 
Predictive Analytics in Business and Finance 
(pp. 71-87). Auerbach Publications. https://doi.
org/10.1201/9781032618845-5.

	 Abstract: Artificial intelligence (AI), a fast-
expanding technology, has the capacity to 
revolutionize various industries, including 
microfinance. Microfinance has served an 
important part in enabling millions of individuals 
throughout the world to start their own 
businesses and make their dreams a reality. 
Microfinance firms are continuously seeking 
innovative ways to increase their reach and 
attract new consumers. They have been actively 
investing in artificial intelligence tools to assist 
them in delivering loans to those who have no 
or limited access to the conventional banking 
system. This study looks at the convergence 

of microfinance and artificial intelligence (AI) 
in Bangladesh, focusing on the prospective use 
of AI technologies to improve the effectiveness 
as well as the effectiveness of microfinance 
institutions (MFIs) in addressing underserved 
people. The research looks at how AI-powered 
solutions may improve cost savings, risk 
management, fraud detection, and mobile 
banking in microfinance. Prof. Shikta Singh 
presented a research paper titled “The Curious 
Case of Adani Green Energy Private Limited: 
How Much Green?” in the 3rd International 
Sustainable Cooperative Management & Social 
Entrepreneurship Conference held on 26-28 May, 
2024 which was organised by IGonGFESR and 
Herme Academia in collaboration with School of 
Law, KIIT-DU.

  6.	 Panda, P., & Nayak, I. (2024). Women’s Right to 
Land: A Step towards a Sustainable World Order. 
Library Progress International.44(3), 1337-1347 
https://bpasjournals.com/library-science/index.
php/journal/article/view/2518/1793

	 Abstract: This paper explores the critical role of 
women’s land rights in promoting sustainable 
development and gender equality. Women’s 
access to and control over land is fundamental 
to their economic empowerment, social justice, 
and the reduction of poverty, particularly in rural 
communities. However, despite various legal 
reforms and global recognition of women’s rights, 
significant barriers to land ownership persist, 
particularly in the Global South. This paper 
investigates the challenges faced by women in 
securing land rights, such as patriarchal land 
tenure systems, legal restrictions, and socio-
cultural norms. Drawing from various case 
studies and theoretical frameworks, the paper 
argues that ensuring women’s land ownership 
is not only a matter of justice but also a 
strategic path toward achieving sustainable 
development goals (SDGs). The findings suggest 
that strengthening women’s rights to land can 
contribute to enhanced agricultural productivity, 
food security, and community resilience, thereby 
fostering a more equitable and sustainable world 
order.
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KREATIVE KORNER

Photography: Akshat Sharma, BBA -II

Art by: Tamanna Mohanty, MBA -II Photography: Akshat Sharma, BBA -II

Motley Bird

Sweet motley bird in till
A pensive frill
Longing incessantly lamenting still
Shrill melancholic voice echo
And resound in the unknown hills
Swiftly drift in breezy meadows
Green grass bristle with feelings
Sings of the bond of love and 
remorse

Words: Prof. Biswajit Das, KSOM
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Prime Time

In Amidst the nation wide protest, 
Kolkata rape accused are missing one 
by one. Tally has gone upto 8 and People 
are confused, So the police and the 
government can not find an explanation.
We will be back after a short break.

That was nice smita.The way you control 
your environment is too good.Perfect for 
prime time conversation. Ok, it is getting
late.You should head home after packup.
You have got the job.See you tomorrow at 
office, the boss said.

After getting appreciation from her boss, 
Smita was happy. She went home,had 
her bath and dinner. While going to bed, 
She heard some muffled sound coming 
from the basement. She got frightened 
and picked up a chopping board knife and 
headed toward the basement.

Who is there? Come infront of me.” She 
repeated the words while her frightful 
expressions had turned into hysterical 
one.
Two men were tied to a table and 
struggling to get out of there.

No need to worry. Mama will take good 
care of you, Smita said in a cryptic 
manner. Fear could be seen in those 
men eyes. It started raining cats and 
dogs outside and sounds got faded and 
became one with the outside.

We have a breaking news guys. Again two 
more accused are missing.The police is 
searching for them and The count have
been gone upto ten. I am Smita and you 
are watching prime time.

Words: Shakti Swarup Mishra, MBA-I

An Ode to Yesteryears

Oh life! I once had of kingdom and kings,
Where words were melodies, and verses had 
wings,
In the realm of tales, which were like a song,
Now, it’s just echoes of where I once 
belonged.

Through every page the stories unfold,
In whispered poems, secrets softly told,
Through rhymes, metre and various tones,
In you, dear art, I had found my home./
/You, dear art, used to be my home.

The notes I strummed, my voice a tide,
Carried dreams where verity does not reside,
In the mellifluous lyrics and odes, I found 
peace,
A refuge where my restless mind could 
cease.

Now, I walk a path of concrete and steel,
Where trade and numbers dull how I feel,
The world of things with a tempting gleam,
I long to return to my quieter dream.

I traded legends for liquidity, and rhymes for 
race,
Found my music lost in this relentless 
chase,
My heart yearns to look back nowadays,
A gentle whisper urges me to embrace,

Oh, life of words and song, I can’t forget,
The love we shared, though tinged with soft
regret.
For in the quiet moments of the night,
Your memory returns, a warm, soft light.

Though now my steps tread on different 
grounds,
In you, my truth, my soul is always found.
A part of me still lives within your care,
In every note and word, you’re always there.

Words: Ashutosh Gautam, MBA-I
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Heart v/s Mind 

In my mind, chaos reigns thoughts entangled,
The world unaccepted, my heart’s song 
dangled
like the sun behind the hidden skies it hides
My strength falters, where the moon and stars 
collide.

A million thoughts, a mountain of tears,
Each one echoing, feeding my tears.
I long for release, but they let me be,
They crush my heart, a relentless sea.

In this way my mind and heart collide,
A thousand thoughts on either side.
No words can explain this inner thunder,
I am trapped in a cycle, my mind pull asunder.

Hoping thoughts would flee,
But like shadows it sticks to me.

Aware of the truth, I long to breakfree,
Enter from overthinking’s grip to just let it be.
My ears are weary, my eyes shed endless 
tears,
Yet it persists my deepest fears.

Finally, a hug, a moment of grace,
The war subsides a small embrace.
The heart gains strength, as the battle vains,
In the quiet a fragile victory remains.

Words: Shree, BBA-I

RYTHEMS OF A
GUARDED SOUL

In silence, I observe, a listener true
A heart that beats to its own rhythm, anew
I guard my thoughts, a book worm’s delight
Seeking wisdom, in the quiet of night

My ego’s armor, shields me from the fray
Anger’s fire burns, but I’m learning to sway
From the opinions of others, I stand apart
Following my heart, a compass that guides 
my start

Lazy days, a refuge from the world outside
A problem solver, in my own hide
Advisor to myself, I trust my inner voice

A wisdom that whispers, a choice to rejoice
In this complex tapestry, I’m still a work of art
Weaving light and dark, a soul that’s a work in 
heart.

Words: Aarohi Deep, BBA-I

The scenes at KSOM after dark captured by our BBA II student Swapnaneel Bhowmick. Showcasing the beauty 
of nature at our campus.
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