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Introduction

It is the age of knowledge management, 
with knowledge exchange playing a 
significant role. Knowledge sharing 
is the most important aspect of an 

organization’s knowledge management. 
For a company’s survival and success, 
regular knowledge exchange among 
its employees is required. Knowledge 
sharing supports the business’s 
innovative knowledge. All operations 
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Abstract

Knowledge sharing is an essential component of every company’s success. In the 
absence of efficient knowledge management, no company can last long. Social 
networking is a relatively new notion that has shown to be quite effective for 
knowledge sharing.

Purpose-This Paper aims to study factors that impact job related knowledge 
sharing of the employees through social media. The scholarly research on factors 
influencing knowledge sharing by employees is uncovered in this study from the 
knowledge sharing self-efficacy and knowledge sharing behaviour perspectives.

Methodology-The Primary data for the study was gathered using a structured 
questionnaire in Google form from the employees in IT sector in Chandigarh, 
Panchkula and Mohali. Factor Analysis has been applied to study the proposed 
objective.

Findings- Knowledge sharing Self-efficacy and Knowledge sharing behaviour 
were extracted as the two factors that impact job related knowledge sharing by 
the employees through social media.
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of generating, transforming, and 
transmuting the proper information 
from the right individual to the right 
individual at the right place and at the 
right time are included in knowledge 
management (Akram, Lei, Haider, 
Hussain, & Puig, 2017).

In order to accomplish this, the 
association must foster a climate of trust 
and community development. So that the 
members’ goals of sharing information 
might be realised. People who work in 
the business acquire information and 
hoard it. Intentions to share and actions 
to communicate that knowledge are vital 
for its dissemination (Chow & Chan, 
2008). An organisation that supports 
knowledge sharing will fare better than 
one that does not. A good knowledge 
management system in a corporation 
can help a company gain a competitive 
advantage by retaining personnel, 
lowering turnover, increasing efficiency, 
and developing knowledgeable capital 
(Razak, et al., 2016). This article will 
look at the factors that influence how 
employees share job-related knowledge 
on social media.

Theoretical Background

Knowledge sharing 

Implicit/tacit knowledge can be 
either open/explicit or implicit/tacit 
knowledge. Open knowledge can be 
classified and codified in inscriptions 
or codes. It is linked to evidence, 
procedures, and rules, among other 
things (Matzler, Renzl, Muller, Herting, 
& Mooradian, 2008). It is more official 
in character and more relaxing to 
communicate information via records, 

instruction manuals, and copies, for 
example. Another form is implicit or 
tacit knowledge, which is linked to 
repeated runs and cannot be classified 
as inscriptions or codes. Nature 
contains the majority of knowledge. 
Implicit information is more difficult 
to impart because it is more personal 
and demands more dialogue among 
the individuals. It is difficult to 
disseminate implicit knowledge 
since it necessitates the creation of 
visual representations and a variety of 
different ways of communicating it. 
It must be comprehended (Razak and 
colleagues, 2016). So, tacit information 
is personal and requires more energy to 
impart, whereas explicit knowledge is 
prescribed and autonomous in nature, 
and is relatively easy to articulate and 
explain.

(Hooff & Ridder, 2014) Knowledge 
sharing is the exchange of knowledge, 
whether tacit or explicit, between 
individuals, as well as the creation of new 
knowledge as the process progresses. 
As a result, they can contribute or gather 
knowledge. Information contribution 
refers to the act of conveying and 
sharing one’s knowledge or intellect with 
others. Referring to and conversing with 
colleagues or acquaintances to get their 
information is known as knowledge 
gathering. Because of its implicit 
nature, knowledge is difficult to gather 
and implement (Zaffar & Ghazawneh, 
2012).

(Zaffar & Ghazawneh, 2012) Their 
research focused on the knowledge 
phase, which includes: 
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(a) Internalization, which refers to the 
practise of acquiring or comprehending 
knowledge from the organisation. Within 
the organisation, several mechanisms for 
peer-to-peer distribution of information 
and expertise are developed.

(b) Externalization is the activity of 
sharing and exchanging knowledge 
with others in order to reuse it. It might 
be a formal or informal get-together. 
Official channels include conferences, 
assignments, sessions, and so on, 
whereas casual channels include casual 
interaction over lunch or in some other 
way. Knowledge development follows 
knowledge transmission.

(c) Objectification: Knowledge exchange 
does not imply any appropriate purpose 
until it is accepted by the association. 
This is the way that takes the longest 
from the time the information is obtained 
and transmitted for no reason until it is 
acknowledged by the entire business. As 
a result, objectification is the process of 
forming knowledge as a whole.

(d) Intermediation: This is another 
important concept offered in the 
evolution by the study, as it is the 
practice that connects the information 
seeker with the knowledge provider. 
It takes into account the SECI model, 
which includes I socialisation, which 
involves changing implicit to explicit 
knowledge, (ii) externalisation, which 
involves expressing implicit to explicit 
knowledge, (iii) combination, which 
involves translating explicit to explicit 
knowledge, and (iv) internalisation, 
which involves changing explicit to 
implicit knowledge.

(Benbya, Passiante, & Belbaly, 2004) At 
work, they contributed to four stages of 
the knowledge procedure, which include 
(i) knowledge conception, which is the 
creation of knowledge by acquiring it; 
(ii) knowledge acquisition, which is the 
acquisition of knowledge by acquiring 
it; and (iii) knowledge application, 
which is the application of knowledge 
(ii) knowledge storage, which entails 
storing knowledge in a system of facts 
bases or handbooks; (iii) knowledge 
dissemination, or making knowledge 
official, which entails disseminating 
knowledge among business associates; 
and (iv) knowledge application, 
which entails putting on or consuming 
information in the organization for job-
related purposes.

Research gap and contribution of the 
Study 

The main objective of the present study 
is to investigate into the factors affecting 
job related knowledge sharing of the 
employees through social media .The 
study is significant as it aims to fill gap 
in the literature regarding job related 
knowledge sharing through social 
media amidst IT sector in Chandigarh, 
Panchkula and Mohali.

Objective of the Study 

To examine the factors that influences 
job related knowledge sharing through 
social media. 

Research Methodology 

The study aims to ascertain the factors 
that impact job related knowledge 
sharing through social media. This 
study aims to bring forward the factors 
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that encourage people for knowledge 
sharing. Through a structured 
questionnaire via Google form and 
offline visits data was gathered from 600 
employees of IT sector of Chandigarh, 
Panchkula and Mohali. Pilot study was 
done of the questionnaire so as to ensure 
the appropriateness of the questionnaire 
before actual research. Statements 
were checked for their positive 
correlation and further for the data 
adequacy. Application of Cronbach’s 
alpha and KMO techniques signified 
the appropriation of factor analysis 
.Factors that impact the job related 
knowledge sharing through social 
media were extracted by analyzing the 
gathered data using Factor analysis. 
Being a method of data reduction, 
exploratory factor analysis was carried 
out and further the method of principal 

Table-1 Communalities

Communalities

Correct-
ed Item 

total 
correla-

tion

Cron-
bach’s 
Alpha 

if 
Item 

Delet-
ed

Mean
Std.De-
viation

Initial
Extrac-

tion

To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in providing 
my experiences, insights 
or expertise as an 
example.(KS1)

1.000 .586 .612 .854 5.0817 1.59664

component analysis of factor analysis 
was applied using SPSS. After initial 
factor extraction, varimax rotation was 
applied to determine and justify the 
non- correlation of factors to each other.

Data Analysis and Result- 

Factor analysis has been used on data 
gathered from 600 respondents so 
as to evaluate the factors that impact 
employees job related knowledge 
sharing through social media. Out 
of total 12 statements two factors 
were extracted which had 60.275 of 
cumulative variance. The extracted 
factors from the statements were named 
as knowledge sharing self-efficacy 
and knowledge sharing behavior. Item 
wise reliability was also carried out. 
Cronbach’s alpha was applied to check 
the reliability.
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To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in providing 
my experiences, insights 
or expertise by engaging 
in dialogue with others. 
.(KS2)

1.000 .585 .637 .853 5.0650 1.53341

To share my knowledge 
through social 
media with other 
organizational members, 
I feel confident in 
providing my ideas and 
perspectives to others 
through participating in 
discussions. .(KS3)

1.000 .624 .589 .856 4.9733 1.63107

To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in articulating 
myself in written, verbal 
or symbolic forms. 
.(KS4)

1.000 .764 .686 .850 4.8883 1.57480

To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in authorising 
an article or posting 
a message to the 
community forum or 
discussion area. .(KS5)

1.000 .605 .594 .856 4.7933 1.62943

To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in responding 
or adding comments 
to messages or articles 
posted by others. .(KS6)

1.000 .543 .548 .859 4.8283 1.68432
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To share my knowledge 
through social media 
with other organizational 
members, I feel 
confident in answering 
questions, giving advice 
or providing examples 
to questions or inquiries 
from others. .(KS7)

1.000 .455 .536 .859 4.7000 1.54833

I frequently participate 
in knowledge sharing 
activities with other 
organizational members 
through social media.
(KS8)

1.000 .600 .469 .863 5.1500 1.50708

I usually spend a lot 
of time conducting 
knowledge sharing 
activities with other 
organizational members 
through social media. 
.(KS9)

1.000 .634 .461 .864 5.0450 1.52102

When participating in 
social media, I usually 
actively share my 
knowledge with other 
organizational members. 
.(KS10)

1.000 .677 .518 .860 5.0467 1.49941

When discussing a 
complicated issue with 
other organizational 
members on social 
media, I am usually 
involved in the 
subsequent interactions. 
.(KS11)

1.000 .642 .442 .865 4.9117 1.53985

On social media I 
usually involve myself 
in discussions with other 
organizational members 
on various topics rather 
than specific topics. 
.(KS12)

1.000 .517 .536 .859
4.9117

1.56246
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Factor Analysis outcomes

Feasibility of the gathered data for 
application of factor analysis was carried 
out. Exploratory factor analysis was 
carried out as a mean of data reduction 
via SPSS. Principal component analysis 
brought forward 2 factors comprising 
of Eigen value greater than 1 thereby 
explaining 60.275 of variance. Table 
1 shows the value of communalities 
ranging from 0.46 to 0.764.

Inter-Item Correlation Matrix

  KS1 KS2 KS3 KS4 KS5 KS6 KS7 KS8 KS9 KS10 KS11 KS12

KS1 1.000 .619 .521 .603 .483 .488 .391 .206 .204 .202 .175 .367

KS2 .619 1.000 .586 .578 .505 .429 .374 .267 .242 .263 .212 .347

KS3 .521 .586 1.000 .625 .557 .491 .419 .152 .158 .201 .101 .296

KS4 .603 .578 .625 1.000 .660 .586 .613 .194 .196 .223 .159 .278

KS5 .483 .505 .557 .660 1.000 .516 .430 .187 .147 .197 .171 .284

KS6 .488 .429 .491 .586 .516 1.000 .473 .157 .153 .207 .149 .197

KS7 .391 .374 .419 .613 .430 .473 1.000 .233 .182 .238 .177 .241

KS8 .206 .267 .152 .194 .187 .157 .233 1.000 .516 .516 .557 .415

KS9 .204 .242 .158 .196 .147 .153 .182 .516 1.000 .608 .519 .425

KS10 .202 .263 .201 .223 .197 .207 .238 .516 .608 1.000 .543 .524

KS11 .175 .212 .101 .159 .171 .149 .177 .557 .519 .543 1.000 .461

KS12 .367 .347 .296 .278 .284 .197 .241 .415 .425 .524 .461 1.000

Pearson correlation Analysis 

Pearson’s correlation coefficient has 
been used to determine association 
amongst the variables. For measuring 
relationship between 12 independent 
variables relating to knowledge sharing 
through social media correlation analysis 
was done. Correlation analysis was 
conducted to check the independence of 
variables from each other

The Variance defined by each factor is 
shown in Table 2.

Extraction of factors 

Factor analysis was applied to determine 
the factors influencing job related 
knowledge sharing through social 

media. Respondents rated 12 statements 
on a seven point Likert scale ranging 
from strongly disagree to strongly 
agree. All factors had a factor loading 
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of more than .5 so all were considered 
for the study. The factor loading ranged 

Rotated Component Matrix
Component
1 2

To share my knowledge through social media with other 
organizational members, I feel confident in articulating myself in 
written, verbal or symbolic forms. .(KS4)

.867  

To share my knowledge through social media with other 
organizational members, I feel confident in providing my ideas and 
perspectives to others through participating in discussions. .(KS3)

.786  

To share my knowledge through social media with other 
organizational members, I feel confident in authorising an article 
or posting a message to the community forum or discussion area. 
.(KS5)

.770  

To share my knowledge through social media with other 
organizational members, I feel confident in providing my 
experiences, insights or expertise as an example.(KS1)

.747  

To share my knowledge through social media with other 
organizational members, I feel confident in responding or adding 
comments to messages or articles posted by others. .(KS6)

.732  

To share my knowledge through social media with other 
organizational members, I feel confident in providing my 
experiences, insights or expertise by engaging in dialogue with 
others. .(KS2)

.730  

To share my knowledge through social media with other 
organizational members, I feel confident in answering questions, 
giving advice or providing examples to questions or inquiries from 
others. .(KS7)

.654  

When participating in social media, I usually actively share my 
knowledge with other organizational members. .(KS10)   .810

When discussing a complicated issue with other organizational 
members on social media, I am usually involved in the subsequent 
interactions. .(KS11)

  .798

I usually spend a lot of time conducting knowledge sharing 
activities with other organizational members through social media. 
.(KS9)

  .791

I frequently participate in knowledge sharing activities with other 
organizational members through social media.(KS8)   .765

from 0.654 to 0.867 .The Eigen value of 
the factors were 2.273 and 4.960.
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On social media I usually involve myself in discussions with other 
organizational members on various topics rather than specific 
topics. .(KS12)

  .659

Eigen values 4.960 2.273
% of Variance 41.335 18.940
Cumulative variance % 41.335 60.275
Scale reliability alpha
Cronbach’s alpha .884 .838

Cronbach’s Alpha = .868, Kaiser-Meyer-Olkin Measure of Sampling 
Adequacy = .890,
Bartlett’s Test of Sphericity ( Approx. Chi-Square= 3236.070 , 
Df=66, Sig=0.000

Knowledge sharing self-efficacy:

The first factor is knowledge sharing 
self-efficacy. It includes seven indicators 
i.e. 

1. To share my knowledge through 
social media with other organizational 
members, I feel confident in providing 
my experiences, insights or expertise as 
an example. 

2. To share my knowledge through 
social media with other organizational 
members, I feel confident in providing 
my experiences, insights or expertise by 
engaging in dialogue with others. 

3. To share my knowledge through 
social media with other organizational 
members, I feel confident in providing 
my ideas and perspectives to others 
through participating in discussions. 

4. To share my knowledge through 
social media with other organizational 
members, I feel confident in articulating 
myself in written, verbal or symbolic 
forms. 

5. To share my knowledge through 
social media with other organizational 

members, I feel confident in authorising 
an article or posting a message to the 
community forum or discussion area. 

6. To share my knowledge through 
social media with other organizational 
members, I feel confident in responding 
or adding comments to messages or 
articles posted by others. 

7. To share my knowledge through 
social media with other organizational 
members, I feel confident in answering 
questions, giving advice or providing 
examples to questions or inquiries from 
others. 

Self-efficacy plays an imperative role 
in inducing individuals ‘motivation and 
behaviour (Bandura, 1982, 1986; Igbaria 
and Iivari, 1995). Persons who have 
high self-efficacy will be more expected 
to do connected behaviour than those 
with low self-efficacy. Self-efficacy has 
been applied by many researchers in 
different research areas. More lately, 
the perception of self-efficacy has been 
applied to knowledge management 
to see the consequences of personal 
efficacy confidence in knowledge 
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sharing, i.e. knowledge sharing self-
efficacy . Self-efficacy, or the confidence 
in one’s competences to form and effect 
progressions of activities mandatory 
to achieve potential circumstances 
(Bandura, 1997). It is a significant 
factor influencing the decision to share 
knowledge (e.g., Bock and Kim, 2002; 
Kankanhalli et al., 2005). This factor 
alone has explained 41.335 % of the 
total variance in the factor analysis. 
Scale reliability of this factor is .884 
and this factor covers 4.960 of the Eigen 
values. The factor loading of this trait of 
personality ranges from .654 to .867 and 
the indicator relating to confidence in 
oneself in articulating in written, verbal 
or symbolic forms has the highest 
loading of .867.
Knowledge sharing behaviour:
Knowledge sharing behaviour is the 
second factor. It includes five indicators 
i.e. 
1. I frequently participate in knowledge 
sharing activities with other 
organizational members through social 
media, 

2. I usually spend a lot of time conducting 
knowledge sharing activities with other 
organizational members through social 
media, 
3. When participating in social media, 
I usually actively share my knowledge 
with other organizational members, 

4. When discussing a complicated issue 
with other organizational members on 
social media, I am usually involved in 
the subsequent interactions, 

5. On social media I usually involve 
myself in discussions with other 

organizational members on various 
topics rather than specific topics. 

Founded on Davenport and Prusak’s 
(1998) suggestion, knowledge sharing 
among employees can be demarcated 
as a method that comprises the effort 
to transfer knowledge by a sender, the 
accomplishment of the transmission, 
and the positive captivation of this 
knowledge by a receiver. To be more 
precise in relation to the existing study, 
knowledge sharing behaviour means 
the readiness of employees to share 
with others the knowledge they have 
acquired or created through social 
media for work purpose. 

The factor loadings of knowledge 
sharing behaviour range from .659 to 
.810. The indicator When participating 
in social media, I usually actively share 
my knowledge with other organizational 
members has the highest factor loading 
of .810 and the factor covers 2.273 of the 
Eigen values. The factor has explained 
18.940 % of the total variance in the 
factor analysis The scale reliability of 
this factor related to knowledge sharing 
behaviour is 0.838. 

Conclusion
This study has brought forward two 
different factors comprising of different 
items that impact job related knowledge 
sharing of employees through social 
media i.e. Knowledge Sharing Self 
efficacy which refers to a person’s belief 
in his or her ability to effectively convey 
information. To hold such a conviction, 
one must be convinced that they have 
true knowledge worth sharing and that 
they possess the required skills to do so 
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and Knowledge sharing behavior which 
means a set of individual behaviors 
involves sharing one’s work-related 
knowledge and experience with other 
individuals inside one’s organization 
in IT sector in Chandigarh, Panchkula 
and Mohali. The current research 
paper’s findings will be beneficial to 
businesses attempting to establish a 
knowledge-sharing culture. Similarly, 
this research will assist employees in 
better understanding how to improve 
their knowledge-sharing and learning 
methods. This Study would be helpful 
for the HR managers as well, as they 
will be guided to know the factors that 
affect job related knowledge sharing in 
the organization through social media 
and also can frame their social media 
usage policy accordingly. Technology 
is employed to capture and share 
knowledge so this study has ramifications 
for knowledge management system 
designers and implementers too. 

The findings can be used by managers 
and HR specialists to devise methods to 
improve the knowledge sharing efficacy 
and knowledge sharing behavior of 
employees through social media, as 
knowledge management is a crucial 
factor in organizational success and 
usage of social media for work purposes 
and hence for knowledge sharing can 
provide leverage to organizations.

Limitation and scope for future 
research 

To begin with, because knowledge 
sharing is such a broad and complex 
concept, the scale used in this study 
may not adequately reflect employees’ 
overall sense of knowledge sharing for 
work purpose in the dynamic setting 
of the IT sector. Second, the potential 
moderating impacts of different 
industrial sectors (e.g., government 
versus private sector) or the knowledge 
sharing context of the participating 
organization were not examined in 
this study. Furthermore, IT sector is 
made up of a number of organisations 
whose workers operate in various fields 
and adhere to various organisational 
cultures. This may have an impact on 
their desire to provide information. As 
a result, future study may investigate 
employing longitudinal data collecting 
and a participant observation method to 
acquire a better understanding of more 
in-depth aspects affecting individuals’ 
knowledge-sharing behaviour. Lastly, 
the Study has been conducted only 
in Tricity i.e Chandigarh, Panchkula 
and Mohali and only in IT sector. 
So, the results of the study cannot be 
generalized to the other sectors as well. 
Moreover the study has been carried out 
during the pandemic situation, the same 
study if carried out during a normalized 
situation may generate different results.
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